Descriptiveness Refusal under Section 2(e)(1)

The examiner with the U.S. Patent and Trademark Office (“USPTQO”) initially
refused Applicant’s application on the belief that Applicant’s mark is descriptive of a
feature of Applicant’s services. Applicant respectfully submitsthat its mark BAGS FLY
FREE is at most suggestive and not descriptive of the services offered under the mark.
Whether a given mark is suggestive or merely descriptive depends on whether the mark
“immediately conveys ... knowledge of the ingredients, qualities, or characteristics of the
goods ... withwhich it isused,” or whether “imagination, thought, or perception is
required to reach a conclusion on the nature of the goods.” In re Joseph Gyulay, 820
F.2d 1216 (Fed. Cir. 1987) (quoting In re Quik-Print Copy Shops, Inc., 616 F.2d 523
(CCPA 1980)).

In determining whether a mark is suggestive or descriptive, there are a number of
tests which may be applied. One such test isthe “imagination” test, which notes that:
“[a] termis suggestive if it requires imagination, thought and perception to reach a
conclusion asto the nature of the goods. A termisdescriptiveif it forthwith conveys an
immediate idea of the ingredients, qualities or characteristics of the goods.” Six Prods.,
Inc. v. United Merchants & Mfrs., Inc., 295 F. Supp. 479 (S.D.N.Y. 1968).

Here, Applicant’s mark covers “transportation services, namely transporting
passengers by air.”  Applicant respectfully disagrees with the examiner’s belief that the
mark BAGS FLY FREE that describes a feature that passengers’ luggage can be
transported by air for no additional fees.” A “mental leap,” however, isrequired to
understand the relationship between the mark BAGS FLY FREE and Applicant’s

services. Itisnot an “instantaneous’ connection, but in fact, requires thought and
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imagination to understand the relationship between the two. See, e.g. Investacorp, Inc. v.
Arabian Investment Banking Corp., 931 F.2d 1519 (11th Cir. 1991), cert. denied, 502
U.S. 1005 (1991). The phrase “bagsfly” creates a mental image of flying suitcases.
Thereis, however, no instantaneous association of one specific service to Applicant’s
mark because of the literal meaning of “bags fly,” which isnonsensical. For thisreason,
thought and imagination is required to understand the rel ationship between the
Applicant’s mark and its services. See, e.g. Investacorp, Inc., 931 F.2d 1519.

Common words, which are generic or descriptive, may be used together asavalid
registered trademark. See Ass n of Co-operative Members, Inc. v. Farmland Indus., Inc.,
684 F.2d 1134, 1140, 216 U.S.P.Q. 361 (5th Cir. 1982), cert. denied, 460 U.S. 1038
(1983); see also Inre Colonial Stores, Inc., 394 F.2d 549, 551-52, 157 U.S.P.Q. 382
(C.C.P.A. 1968) (noting that terms“ Sugar” and “ Spice” individually were descriptive but
that the combined use of these terms as SUGAR & SPICE resulted in a composite mark
that was not merely descriptive). Furthermore, in the determination of the validity of a
mark, the mark is subject to the “anti-dissection” rule and “should be considered in its
entirety.” See Estate of P.D. Beckwith, Inc. v. Comm’r of Patents, 252 U.S. 538, 545-46
(1920); see also See 2 J. Thomas McCarthy, McCarthy on Trademarks and Unfair
Competition 8 11:27 (2011). For example, in Citibank, N.A. v. Citibanc Group, Inc., the
Eleventh Circuit held that the mark CITIBANC was not descriptive but was suggestive of
a‘“modern or urban bank.” 724 F.2d 1540, 1545, 222 U.S.P.Q. 292 (11th Cir. 1984).
Individually, the terms “city” or “citi” and “bank” are quite descriptive. Y et when
combined as a single mark, the court construed the combined terms to be suggestive—

requiring some degree of imagination to discern the nature of the goods or services
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associated with the mark. As applied here, the words “BAGS,” “FLY,” and “FREE” may
independently have a descriptive meaning, but when used together are suggestive of
Applicant’s services.

Although amark may impart some information about the physical nature of the
goods or services associated with the mark, this alone will not prohibit it from becoming
aregistered mark. SeelnreD.C. Comics, Inc., 215 U.S.P.Q. 394, 396 (C.C.P.A. 1982).
Furthermore, the determination of whether amark is merely descriptive when aterm
suggests afunction or attribute is a determination that must be made on a case-by-case
basis. SeeInre Ampco Foods, Inc., 227 U.S.P.Q. 331 (T.T.A.B. 1985). Without more
information other than provided in its mark, it is unclear what kinds of services are
provided under Applicant’s mark, especially given the fact that the term “bags fly” within
the mark could suggest various meanings.

A second test that is often used in determining whether a mark is descriptive or
suggestive is the “competitor’ s need” test. The analysis under thistest is whether “the
suggestion made by the mark [is] so remote and subtle that it isreally not likely to be
needed by competitive sellers to describe their goods.” See 2 McCarthy § 11:68; see also
Union Carbide Corp. v. Ever-Ready, Inc., 531 F.2d 366 (7th Cir. 1976), cert. denied, 429
U.S. 830 (1976). “Asthe amount of imagination needed increases, the need of [othersto
use] the mark to describe the product decreases.” 2 McCarthy 8§ 11:68.

As applied here, competitors do not need to usetheterm “BAGS FLY FREE” to
describe their air transportation services. Miss World (UK), Ltd. v. Mrs. America
Pageants, Inc., 856 F.2d 1445 (9th Cir. 1988). Even if acompetitor provides air

transportation services, there are infinite ways to describe such services without using the
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term “BAGS FLY FREE’—for example, “no luggage fee,” “fee free luggage,” or “free
bag transport.”

Applicant’s mark has acquired distinctiveness

Alternatively, Applicant claims that its BAGS FLY FREE mark has acquired
distinctiveness or secondary meaning under 8 2(f) of the Trademark Act. Such claim by
Applicant “does not constitute a concession that the matter sought to be registered is not
inherently distinctive.” See TMEP § 1212.02(b) (2011); see also Inre E SRobbins
Corp., 30 U.S.P.Q.2d 1540 (T.T.A.B. 1992). “To establish secondary meaning, it must
be shown that the primary significance of the term in the minds of the consuming public
is not the product but the producer.” Ralston Purina Co. v. Thomas J. Lipton, Inc., 341 F.
Supp. 129, 173 U.S.P.Q. 820 (S.D.N.Y. 1972). With secondary meaning exists a“mental
association in buyers' minds between the alleged mark and a single source of the
product.” 2 McCarthy 8§ 15.5; see also Nat’'| Shoe Sores Co. v. Nat’'| Shoes of New York,
Inc., 131 A.2d 909, 913, 113 U.S.P.Q. 380 (Md. 1957).

Furthermore, the kinds of evidence submitted to prove acquired distinctiveness
depends on both the nature of the mark as well as the unique factsin the case. “No single
evidentiary factor is determinative.” TMEP § 1212.06. Circumstantial evidence such as
the length of use, amount of advertising, and establishment of the mark in the
marketplace may be considered in determining acquired distinctiveness. 2 McCarthy, §
15.30.

Section 2(f) of the Trademark Act, provides that proof of exclusive and
continuous use of amark by an applicant in commerce for five years may be accepted as

prima facie evidence that the mark has acquired distinctiveness as used with an
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applicant’ s goods/services in commerce. See 15 U.S.C. 81052(f); seealso 37 C.F.R.
§2.41(b). Applicant hasused its BAGS FLY FREE mark exclusively and continuously
since at least as early as 2009, which may be sufficient for establishing acquired
distinctiveness. See Barton v. Rex-Qil Co., 2 F.2d 402 (3d Cir. 1924), appeal after
remand, 29 F.2d 474 (3d Cir. 1928) (holding that secondary meaning was achieved
within two or three years of use and that the determination of secondary meaning “was
controlled by the fact that such a meaning has been acquired in the mind of the public
rather than by the time it has taken for that fact to become established”).

An applicant may also submit actual evidence regardless of the length of use of
the mark. See TMEP § 1212. Such evidence may consist of circumstantial evidence,
such as the “amount and manner of advertising,” “[€]xclusivity, length and manner of
use,” and an “[e]stablished place in the marketplace.” 2 McCarthy § 15.30. Since
commencing use of its mark, Applicant has invested over $204 million in advertising in
2009, $202 million in 2010, and $237 million in 2011, which includes advertising for the

BAGSFLY FREE services. See Exhibit A, which is page 81 from the 2011 Annual

Report; also available at http://southwest.investorroom.com/. The radio and television
advertisements associated with Applicant’s BAGS FLY FREE mark have been broad cast
thousands of times in large markets nationwide, including Dallas, Chicago, Los Angeles,
San Antonio, Boston, and Denver, through various media outlets including network
television and cable channels such as ESPN, BET and NFL Network. See Exhibit B.
Finally, the exclusive and continuous use of amark is afactor considered in the
acquired distinctiveness determination. “Whether or not [Applicant’s] use of the

claimed trademark has been exclusive is also material on the issue of secondary
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meaning.” 1 Jerome Gilson & Anne Gilson Lal onde, Trademark Protection and
Practice § 2.09[6][€] (2009). Because Applicant isthe exclusive and continuous user of
BAGSFLY FREE for air transportation services and because of the extensive marketing
efforts of Applicant to promote its mark and the services provided thereunder, the public
islikely to associate the BAGS FLY FREE mark with Applicant. Numerous Internet
searches on Google and Y ahoo of the phrase “BAGS FLY FREE,” conducted on July 22,
2012, show that all hitsin at least the first two search pages reference Applicant’s mark.
See Exhibit C.

In addition to these search results, a Lexis Nexis search also revealed numerous
third-party articles that reference Applicant’s mark. These citations of BAGSFLY FREE
in association with Applicant suggest that BAGS FLY FREE is mark that isidentified
with asingle source—the Applicant. Attached as Exhibit D are excerpts from these
articles and Internet materials. Such pervasive association of this mark with Applicant is
strong support in establishing that the mark as acquired distinctiveness.

Conclusion
Applicant respectfully submits that given the above remarks and evidence
provided its mark is suggestive and not descriptive of the services recited under the mark,
or alternatively, has acquired distinctiveness as shown by the arguments and evidence
provided herewith. Accordingly, Applicant requests that the examiner approve its

application and allow it to move forward to publication.
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Revenue recognition

Tickets sold are initially deferred as Air traffic liability. Passenger revenue is recognized when transportation is provided. Air traffic
liability primarily represents tickets sold for future travel dates and estimated refunds and exchanges of tickets sold for past travel dates. The
majority of the Company’s tickets sold are nonrefundable. Tickets that are sold but not flown on the travel date (whether refundable or
nonrefundable) can be reused for another flight, up to ayear from the date of sale, or refunded (if the ticket is refundable). A small percentage of
tickets (or partial tickets) expire unused. The Company estimates the amount of tickets that expire unused and recognizes such amounts in
Passenger revenue once the scheduled flight date has passed. Amounts collected from passengers for ancillary services such as baggage and
other fees are generally recognized as Other revenue when the service is provided, which istypically the flight date.

The Company is also required to collect certain taxes and fees from Customers on behalf of government agencies and remit these back to
the applicable governmenta entity on a periodic basis. These taxes and fees include U.S. federal transportation taxes, federal security charges,
and airport passenger facility charges.

These items are collected from Customers at the time they purchase their tickets, but are not included in Passenger revenue. The Company
records a liability upon collection from the Customer and relieves the liability when payments are remitted to the applicable governmental

agency.

Frequent flyer programs

The Company records a liability for the estimated incremental cost of providing free travel under its (and AirTran’s) frequent flyer
program for all amounts earned from flight activity that are expected to be redeemed for future travel. The estimated incremental cost includes
direct passenger costs such as fuel, food, and other operational costs, but does not include any contribution to overhead or profit.

Southwest and AirTran also sell frequent flyer points and/or credits and related services to companies participating in their respective
frequent flyer programs. Funds received from the sale of these points and/or credits are accounted for using the residual method. Under this
method, the Company has determined the portion of funds received that relate to free travel, currently estimated at 92 percent of the amount
received under Southwest's Rapid Reward program and 100 percent of amounts received under AirTran’'s A+ Reward program as of
December 31, 2011. These amounts are deferred and recognized as Passenger revenue when the ultimate free travel awards are flown or the
amounts expire unused. The remainder of the amount received per points sold (the residual), which is assumed not to be associated with future
travel, includes items such as access to the Company’s frequent flyer program population for marketing/solicitation purposes on a monthly or
quarterly basis, use of the Company’s logo on co-branded credit cards, and other trademarks, designs, images, etc. of the Company for use in
marketing materials. This residual portion is recognized in Other revenue in the period earned, which the Company has determined is the period
in which it has fulfilled its obligation under the contract signed with the particular business partner, which is on a monthly or quarterly basis,
upon sale, as the related marketing services are performed or provided.

Advertising

Advertising costs are charged to expense as incurred. Advertising and promotions expense for the years ended December 31, 2011, 2010,
and 2009 was $237 million, $202 million, and $204 million, respectively, and was recorded as a component of Other operating expense in the
accompanying Consolidated Statement of Income.
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

Mark: BAGS FLY FREE
Serial No.: 85/559102

Int’l Class: 39

Filing Date: March 2, 2012
Applicant: Southwest Airlines Co.

DECLARATION UNDER 37 C.F.R. §2.20

I, Kevina Kecone am authorized to sign this Declaration on behalf of

Southwest Airlines Co. in connection with its trademark matters and have personal
knowledge to the fact sets forth in this Declaration.

Applicant is the owner of U.S. Trademark Application Serial No. 85/559102 for
BAGS FLY FREE, filed on March 2, 2012." Applicant has expended a great amount of
resources in promoting its mark nationally through all media. Since 2009, the radio and
television advertisements associated with Applicant’s BAGS FLY FREE mark have been
broadcast thousands of times in large markets nationwide, including Dallas, Chicago, Los
Angeles, San Antonio, Boston, and Denver, through various media outlets including
network television and cable channels such as ESPN, BET and NFL Network.

The undersigned, being hereby warned that willful false statements and the like so
made are punishable by fine or imprisonment, or both, under 18 U.S.C. § 1001, and that
such willful false statements and the like may jeopardize the validity of the application or

document or any registration resulting therefrom, declares that the facts set forth in this
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application are true; all statements made of his/her own knowledge are true; and all
statements made on information and belief are believed to be true.

Dated this 3181 day of August 2012.

By: MW

T—7 7
Name: KQ[“& ]M{DV]CJ

Title: VP N\Vrk zﬂ ﬂ% \Qﬁ_ 1es 2 Dlg’ﬂb{i}h@n
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Show search tools

"bags fly free"

About 393,000 results Advi

Southwest Airlines - Bags Fly Free. First and Second Checked bags ...

Did you know that Southwest Airlines does not charge for your first or second checked bag? That's right! Wh
fees have become the norm amongst our ...

www.southwest.com/bagsflyfree - Cached

At Southwest, Not All Bags Fly Free - Businessweek

Mar 28, 2012... from charges for checking in luggage to levies for changing a ticket. “Bags Fly Free,” Southv
blares at nearly every advertising opportunity.
www.businessweek.com/articles/.../at-southwest-not-all-bags-fly-free/ - Cached

Images for "bags fly free"

ﬁ FLY SOUTHWEST

SAVE UR TO 5100 ROUNDTEIR

Southwest Airlines: Bags Fly Free, But at What Cost? - Technorati ...
May 9, 2011 ... | finally found something | hate more than a minivan.
technorati.com/business/article/southwest-airlines-bags-fly-free-but/ - Cached

Southwest Airlines' 'bags fly free' strategy pays off - Los Angeles Times

Dec 19, 2009 ... To the frustration of many travelers, the nation's 10 largest airlines have collected about $74
million in baggage fees in the third quarter of this ...
articles.latimes.com/2009/dec/.../la-fi-travel-briefcase19-2009dec19 - Cached - Similar

How Southwest Made Hay With "Bags Fly Free" - CBS News

Jul 29, 2010 ... The conventional wisdom in the airline industry is that product differentiation doesn't work wh
comes to coach flying. Many airlines have ...
www.cbsnews.com/.../how-southwest-made-hay-with-bags-fly-free/ - Cached

Videos for "bags fly free"

Southwest commercial "Bags
Fly Free" - YouTube

4™ 31 sec - Oct 25, 2009
Uploaded by stanbo87
www.youtube.com/watch?
v=XjsXEBuunzg

Southwest - Ba(
YouTube

3lsec-Jan 2, .
Uploaded by Ac
www.youtube.cc
v=Cfy2xUP_zW

Bags fly free with a little help from credit cards | Dallas-Fort Worth ...
May 25, 2012 ... If you've got the right airline affinity credit card, you can save on airline fees and get nice pe
www.dallasnews.com/.../20120525-bags-fly-free-with-a-little-help-from-credit-cards.ece - Cached

Delta Baggage Fees - Bags Fly Free on Delta

Delta to the rescue! Just in time for our flights later this summer, Delta is offering free bags when you use the
Platinum Delta SkyMiles American Expres.

www.mydollarplan.com/bags-fly-free-on-delta/ - Cached - Similar

A Happier Holiday When Bags Fly Free! - Video | Nuts About ...

http://www.google.com/search?0=%22bags+fly+free®o22& rls=com.microsoft:en-us& ie=U... 7/22/2012



"bags fly free" - Google Search Page 2 of 2

Dec 19, 2011 ... And what could be jollier than your favorite holiday characters reenacting the infamous Bags
Free® Commercial, complete with exposed ...
www.blogsouthwest.com/video/happier-holiday-when-bags-fly-free - Cached

Searches related to: "bags fly free"

bags fly free southwest american airlines
bags fly free airlines free luggage airline
bags fly free commercial cheap flights
southwest airlines delta airlines

JetBlue - First Bag Free

No first bag fee, TV at every seat, more legroom & unlimited snacks.
Flight Deals - First Bag Free - Vacations - Where We Jet
www.jetblue.com/

Free Bags

View Free Bags; Get Answers Now on Ask.com!
www.ask.com/Free+Bags

Fly Bags at Amazon.com

Buy fly bags at Amazon! Qualified orders over $25 ship free
www.amazon.com/

amazon.com is rated ¥ iririr iy (8,070 reviews)

Search Help Give us feedback

Google Home Advertising Programs Business Solutions Privacy & Terms About Goog

http://www.google.com/search?0=%22bags+fly+free®o22& rls=com.microsoft:en-us& ie=U... 7/22/2012
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JetBlue - First Bag Free | jetblue.com
No first bag fee, TV at every seat, more legroom & unlimited snacks.
www.jetblue.com/

Flight Deals Where We Jet

First Bag Free
Vacations

Bags Fly Free - Nuts About Southwest

Apr 5, 2012 ... “Tis the season to be jolly! And what could be jollier than your favorite holiday
characters reenacting the infamous Bags Fly Free® Commercial, ...
www.blogsouthwest.com/category/tags/bags-fly-free - Cached

Golf Bags Fly Free, Too! - Blog | Nuts About Southwest

Aug 26, 2011 ... Many folks know that Bags Fly Free on Southwest Airlines, however what you
might not know is that this includes golf bags. With the PGA Tour ...
www.blogsouthwest.com/blog/golf-bags-fly-free-too - Cached

Bags fly free, Not crying babies on Southwest | The Sky Steward

Nov 1, 2009 ... Have you ever been so frustrated by a crying baby on an airplane that you wished you could
parachute out of the plane? A Southwest Airlines ...
www.dearskysteward.com/.../bags-fly-free-on-soutwest-not-crying-babies/ - Cached

Bags Fly Free | Think with Google

Anne Murray, Director of Integrated Marketing at Southwest Airlines, believes that innovation is the marketer
responsibility. The "bags fly free" program was a ...
www.thinkwithgoogle.com/insights/library/videos/bags-fly-free/ - Cached

No Extra Fees - VRBO.com

BAGS FLY FREE - meaning no hidden fees or 'extra baggage' - we don't charge a cleaning or handling fee.
Keywords: Condo,beach,townhome,upscale, ...

www.vrbo.com/285021 - Cached

Videos for "bags fly free"

SWA Bags Fly Free Plane -
YouTube

30 sec - Jun 16, 2012

Uploaded by Insanegaming2010
www.youtube.com/watch?
v=5mwXJw9sqgzc

Southwest Airlir
Commercial - B,
YouTube

3lsec-Jan9,:
Uploaded by nv
§ Www.youtube.cc
v=qyzzfSbz4vw

Aviation Law Prof Blog: Bags Fly Free

May 12, 2011 ... Bags Fly Free. Blog readers interested in the commercial success of Southwest Airlines ms
to read Rachel Ang's working paper, Low ...

lawprofessors.typepad.com/aviation/2011/05/bags-fly-free.html

Carryon Baggage

Your first two bags fly free on Southwest Airlines? Size and weight limitations apply. Did You Know? Did Yo
Know. Your first two bags fly free on Southwest ...
www.southwest.com/html/customer-service/.../carryon-bags-pol.html - Cached - Similar

Checked Baggage

Your first two bags fly free on Southwest Airlines? Size and weight limitations apply. Did You
Know? Did You Know. Your first two bags fly free on Southwest ...
www.southwest.com/html/customer-service/.../checked-bags-pol.html - Cached - Similar

Searches related to: "bags fly free"
bags fly free southwest american airlines
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Ads related to "bags fly free"

Southwest - Bags Fly Free
1st & 2nd Checked Bags Fly Free™ with Southwest. Book Today!
www. Southwest.com

JetBlue - First Bag Free
No first bag fee, TV at every seat, more legroom & unlimited snacks.
jetblue.com

Southwest Airlines - Bags Fly Free. First and Second Checked ...

Did you know that Southwest Airlines does not charge for your first or second checked
bag? That's right! While bag fees have become the norm amongst our competitors ...
www, southwest.com/html/cs/landing/bags_flyfree.html - Cached

Carryon Baggage Airport Information
Special Offers Customer Service
Air Offers Why Fly Southwest

Low Fare Calendar Rapid Rewards Overview

Search within southwest.com

| Search |

Southwest Airlines | Book Flights, Airline Tickets, Airfare
Southwest has the best deals on flights, hotels and car rentals.
www, southwest.com/...BAGS_FLY_FREE - Cached

Delta Baggage Fees - Bags Fly Free on Delta

Delta to the rescue! Just in time for our flights later this summer, Delta is offering free
bags when you use their Platinum Delta SkyMiles American Expres

www mydollarplan.com/bags-fly-free-on-delta - Cached

Bags Fly Free - Southwest Vacations

Did you know that Southwest Airlines does not charge for your first or second checked
bag?

www southwestvacations.com/.../BagsFlyFree.aspx - Cached

How Southwest Made Hay With "Bags Fly Free" - CBS News

The conventional wisdom in the airline industry is that product differentiation doesn't
work when it comes to coach flying. Many airlines have used half ...
www.cbhsnews.com/8301-505123 162-43640103/...bags-fly-free - Cached

More results from cbsnews.com »

Bags Fly Free | Flickr - Photo Sharing!
photo by Ground Ops Training Analyst Paul Thompson This photo was taken on May

=

19, 2010 in D~lla= Love Field, TX, US , using a Nikon D90
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Past day How Southwest Measures the Success of "Bags Fly Free" - CBS
Past week News

Past month With Southwest deciding to forgo so much money in bag fees, how was it measuring

success when the numbers aren't readily available? The VP of Marketing ...
www.cbsnews.com/8301-505123 162-43642747/...0f-bags-fly-free - Cached

Bags fly free, Not crying babies on Southwest | The Sky Steward
Have you ever been so frustrated by a crying baby on an airplane that you wished you
could parachute out of the plane? A Southwest Airlines flight crew decided to nip ...
www.dearskysteward.com/1229/bags-fly-free-on-soutwest... - Cached

Which airline do bags fly free? | ChaCha - Questions ...

Which airline do bags fly free? ChaCha Answer: Southwest airlines doesn't charge fot
the first or second checked bag. However, you wi...
www.chacha.com/question/which-airline-do-bags-fly-free - Cached

Southwest - Bags Fly Free - YouTube

Uploaded by AceMetrix on Jan 2, 2010 No description available.
Category: Entertainment Tags: At Southwest Airlines We Love
Your Bags 1 License: Standard ...
www.youtube.com/watch?v=Cfy2xUP_zWO0 - Cached

More results from youtube.com »

Ads related to "bags fly free"

Southwest - Bags Fly Free
1st & 2nd Checked Bags Fly Free™ with Southwest. Book Today!
www. Southwest.com

JetBlue - First Bag Free
No first bag fee, TV at every seat, more legroom & unlimited snacks.
jetblue.com

Jet Blue Baggage Rules
Get Answers & References On Ask.com. Try Asking Now!
Ask.com

Exit Row Seating Costs
Should Exit Row Seats Be Sold At A Higher Cost? Tell Us What You Think
Liber:yMutual.com/Responsibility
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Southwest Airlines Baggage Commercial - Bags

fly FREE - YouTube
http://www.advancebaggage.com/edit-article.do?id=114 Southwest
now allow two (2) checked pieces of baggage per ticketed for
FREE OF Charge.

www youtube.com/watch?v=qyzzfSbz4vw - Cached

More results from youtube.com »

Southwest Airlines' 'bags fly free' strategy pays off - Los ...
Southwest Airlines' 'bags fly free' strategy pays off TRAVEL BRIEFCASE
articles.latimes.com/2009/dec/19/business/la-fi-travel... - Cached

Video | Nuts About Southwest

Why do they hate your bags so much? Remember at Southwest Airlines, Bags Fly
Free so Grab Your Bag, It's On!

www blogsouthwest.com/...airlines-bags-fly-free-commercial - Cached

Southwest Planes Get “Bags Fly Free” Tattoo To Prove the ...
When it comes to bag fees, Southwest is always fighting an uphill battle. Yes,
custcmers love the fact that they don’t charge fees for the first two checked bags ...
crankyflier.com/2010/...bags-fly-free-tattoo-to-prove-the... - Cached

Southwest Airlines...Bags Fly Free | The Luggage Blog

Good news from the airlines today? The only airline we're hearing good news from is
Southwest Airlines, headquartered in Dallas, Texas, flies over 104
theluggageblog.com/.../southwest-airlinesbags-fly-free - Cached

At Southwest, Not All Bags Fly Free - Businessweek

Southwest Airlines (LUV) has made a virtual art of skewering rivals over their fondness
for fees, from charges for checking in luggage to levies for ...

www businessweek.com/.../at-southwest-not-all-bags-fly-free - Cached

More results from businessweek.com »

Why Southwest Airlines Rocks | BrandMill

Southwest's 'bags fly free' marketing strategy is pure genius and is proving to be
another major success for them.

www. brandmill.com/featured/southwest-airlines-rocks - Cached

Southwest Airlines: Bags Fly Free | Snapshots | All MKC ...
Sandra Howard, director of advertising, Southwest Airlines Co., discussed the strategy
behind the airline's "bags fly free" messaging.
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Southwest thrives on policy of free checked bags - USATODAY.com
"Our low-fare brand, which has been underscored this year by the immensely
successful 'bags fly free' campaign, has driven traffic growth at Southwest in a time ...
www.usatoday.com/travel/flights/2009-12-13-southwest... - Cached

More results from usatoday.com »

Southwest's "bags Fly Free" Campaign. Effective? — Civil ...

| was wondering if anyone had any idea as to weather or not the WN marketing
campaign to raise awareness that WN is the only U.S. carrier to allow two free bags ...
www.airliners.net/aviation-forums/general_aviation/read... - Cached

Ads related to "bags fly free"

Jet Blue Baggage Rules
Get Answers & References On Ask.com. Try Asking Now!
Ask.com

Airline Exit Row Seats

Do You Think Airlines Should Charge A Fee For Exit Row Seating?
Liber:yMutual.com/Responsibility
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Southwest Planes Get “Bags Fly Free” Tattoo To

Prove the Airline is Serious
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NO CHANGE FEES and BAGS FLY FREE: How clear 1s your value proposition? | Dod... Page 1ofl

March 28, 2012 Category: Advertising, B2B, Marketing Communications, Marketing Tips, Messaging

MO CHANGE FEES and BAGS FLY FREE: How clear is
your value proposition?
Posted: Brad Dodge
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How Southwest Measures the Success of "Bags Fly Free" - CBS News Page 1 of2

Wovember 1, 2010 12:51 FM

How Southwest Measures the Success of "Bags Fly Free"
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Southwest Airlines Pricing Strategy: Creating a Unique Value Proposition via Upfront Pricing
Fosed on June & J041
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Southwest Asrlines Profits from Free Bags — Marketing with Meaning Page 1 of2

« How Meaningfl Marketing Can Help a Non-innovative Brand
Linkimg Happiness and Meamng at Work and Home »
Tuesday 01.12.10

Southwest Airlines Profits from Free Bags
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Al Southweiz, Mot All Bags Fly Free - Butineiiwesk

At Southwest, Not All Bags Fly Free

By Justin Bachman on March 28, 2012

Southwest Awrhines (LLUV) has made a virmaal ant of skewenng nvals over thewr fondness for fees. from
charges charges for checking in luggage to levies for changing a ticket. “Bags Fly Free.” Southwest blares at
nearly & nearly every advertising opportunity.
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Bags fly free (sont of)Colorado Busaness Magazine | Wersner Media | Denver News [ColoradoBIZ Magazine

Posted: February 06, 2012

Bags fly free (sort of)
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Revenue recognition

Tickets sold are inifiallv deferred as Air traffic liability. Passenger revenue is recopmized when franspertation is provided An waffie
liability primarily reprasents tickets seld for fuhwe travel dates and estimated refunds and exchanges of tickets sold for past travel dates. The
majonity of the Company’s tickets sold are nonrefundable. Tickets that ave sold but not flown on the travel date (whather refimdable or
nonrefundable) can be reuszad for another flight, up to 3 year from the date of sale, or refundad (17 the ticket 15 refundable). A small percentags of
tickets (or partial tickets) expire unused. The Company estimates the amomnt of tickets that expire mmused and recognizes such amounts m
Passenger revemme once the scheduled flight date has passed. Amounts collected from passengers for ancillary services such as baggage and
other fees are zenerally recognized a5 Other revenue when the sarvice 15 provided, which is typically the flizht date.

The Company 13 also required to collect certam taxes and fee: from Customers on behalf of govemnment agencies and renut these back to
the applicabls govermmental sntity on a penedic basis. Thess taxes and fees melude U5, fedaral transportation taxes, faderal secunty charges,
and zitport passenger facility charges.

Thase items are cellected from Customers at the fime they purchase their fickets, but ara net included in Passenger revenne. The Company
records a labiity upon collection from the Customer and relisves the liability when payments ave remitted to the applicable goverumental
agency.

Freguene flyer programs
The Company records a liabihty for the estmated incremental cost of providing free traval under its (and AnTran’s) frequent flyer
program for all ameumts eamned from flight activity that are expected to be redeemed for future fzvel. The estimated ineremental cost inelndes
diract passenger costs such as fusl, food, and other oparafional costs, but does not include auy contribution to overhsad or profic.

Southwast and ArTran alse sell frequent flyer points and'or credits and related zervices to companiss participatng in thew respective
fraquent flyer programs. Funds received from the zale of these peints and/er credits are accounted for using the residual methed. Under this
method, the Company has determined the pertion of funds recerved that relate to free travel, currenily estimated at 92 percent of the amoumt
recerved under Southwest's Rapid Reward program and 100 percent of amounts recerved wnder AnTran’s A+ Feward program z: of
December 31, 2011, These amounts are deferred and recognized as Passenger revemme when the ultmate fiee travel awards are flown or the
amounts expira umised. The remaindar of the ameount received per pomts sold (the residual), which is assumed not to be associated with fufurs
mavel, includes items such as acesss to the Company's frequent flyer program pepulation for marketing/solicitation purposes on a monthly or

quarterly basis, nse of the Company’s lege on co-branded eredit cards, and other trademarks, designs, images, etc. of the Company for use m
marketing materials, This residual portion 1z recogmzed m Other revemme m the period eamead, which the Company has datermined 13 the patiod
in which it has fulfilled itz obligation under the contract signed with the particular business partner, which 1z on a monthly or quarterly basis,
upon sale, as the related marketing services are parformed or provided.

Advernising
Advertizing costs are charged to axpense a5 incwred. Advertizing and promotions expanse for the years endad Daecember 31, 2011, 2010,

and 2009 was $237 million, $202 muillion, and $204 million, respectively, and was recordad as a component of Other operating expense in tha
accompanying Consolidated Statement of Income.
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SOUTHWEST.COM' ) The Southwest Travel Experience | Sign Up 'n Save | Help | Travel Tools -

Speclal Offers Ar  Hotel G Vacations  Travel Guide Rapid Rewards®

Travel Dea Farum ation Sugg s Earn Flights F
WHY FLY SOUTHWEST ¢

Air:  Manage Reservation - Check In Online « Flight Status « Travel to Mexico « Lovy Fare Calendar - Routes « Schedules « Products « Business Travel & Groups « Airport Information

OTHER AIRLINES CHARGE ON SOUTHWEST AIRLINES
up 1o $120 ROUNDTRIP BAGS FLY FREE-!

\Rm\ll“‘jus

Did you know that Southwest Airlines does not
charge for your first or second checked bag? That's
right! while bag fees hawe become the norm
arnongst our cormpetitors, we've stayed true to our
reputation as the mawverick of the airline industry by
not charging for baags. vour skis and golf bags fl
free too!

Zo what are you waiting for? It's timme to get going.
Time to get out there and take care of business—or
just have a little fun.

Take a stand against other airlines' bag fees,
Book a Southwest flight today and save up to $120
roundtrip when your Bags Fly Free®,

CHECKED BAGGAGE FEE COMPARISOMN CHART
SOUTHWEST "THE DTHER GUYS™

1st Bag FREE $25/one-way
znd Bag FREE F35 0ne-way
2 Bags EREE FE0/0ne-way

$120/roundtrip

Source! farecompare.com

Southwest Baggage Policies

Tatms & Conditions: *First and zecond chackad bags, Baggage
weight and zize limits apply.
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w12 How Southwast Mada Hay With "Bags Fly Free” - C3S News

July 29, 2010 11:23 PM

How Southwest Made Hay With "Bags Fly
Free"
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If the traveler is checking one bag, that cost advantage disappears and in fact, the Southwest flight
becomes cheaper, That makes a |ot of sense when |ooking at it objectively, but few people shop
that way, so it has become an education effort for Southwest so that it can justify its stance on fees,

Pl (g sy st mal efis® e S as? il ot Pall san s Sl st F ot
P Pnge iy { e’ canpaigr

A P jrgeni e g wpermee i e UF St Smget §iesieriog P ooty et B

g e mactis Adderdog B Pe adive P tes gaid of sl et se sl ey B

Tecn it s e Pl Gt el el P ol e i Faedly Soanl ad F e §malind
I I R




Travel | Southwest's "bags fly free” policy 15 landing new customers | Seattle Times News... Page 1o0f2

Southwest's "bags fly free” policy is landing new
customers
Sorottrasast Airinas & lofing feve Costomars wilh B poliey of Rl changing fess for chackad bags
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